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Two are better than one, 
because they have a good 
reward for their toil.  
– ECCLESIASTES 4:9

Partnership is in TWR’s DNA. This point is 
made explicit in a ministry document called 
“Vision, Values and Culture: The DNA of 
TWR.” “We are committed to partnership 
with like-minded mission organizations, 
indigenous and sending churches for follow-
up, discipleship, leadership, multiplication 
and church planting,” reads an item in this 
document prepared by Branko Bjelajac, 
TWR vice president for Africa and Europe. 

Thank you for taking the time to peruse 
TWR’s annual report. We hope that 
it provides a valuable overview of our 
operations, leadership, impact and finances 
during 2020 while also looking forward to 
the second half of 2021 and highlighting 
our commitment to partnership. 

In the 1950s, even before we took the 
name Trans World Radio, partnership was 
on the minds of founder Paul Freed and 
his father, Ralph Freed, an indispensable 
figure in the ministry’s early development. 
Evangeliums-Rundfunk, better known 
today as ERF, was formed in Germany and 
became the first of more than five dozen 
TWR national partners. The concept of the 
cooperating media ministry was also born, 
with ministries such as Thru the Bible 
creating superlative Christian content and 
then engaging us to translate, rerecord and 
broadcast it around the world.  

In this annual-report issue of TWR 
Magazine, you’ll read about national 
partners and cooperating media ministries 
and you’ll see why the concept of 
partnership also applies to our faithful 
donors and global staff. Another theme you’ll 
recognize as a linking element in this issue 
is the ministry’s ongoing initiative to expand 
its use of the highly effective program The 
Way of Righteousness in key regions. 

As President Lauren Libby’s column on Page 
3 makes clear, all of us – cooperating media 
ministries, national partners, staff members, 
volunteers, financial supporters – are God’s 
fellow workers in reaching the world for 
Christ so that lasting fruit is produced.   

Working with TWR in ministry 
is not for the faint of heart. 
We are in the crosshairs of the 
enemy and are frequently and 
relentlessly attacked from many 
fronts. But as my dad used to 
say to me when I played football, 
‘The defense doesn’t come after 
you when you’re sitting on the 
sidelines.’ TWR is making an 
impact in the world for Christ. 
If you are serious about doing 
that, come talk to me.
–  RICK WESTON 
 TWR CHIEF PERSONNEL OFFICER

Read more from TWR staff in their 
own words on page 10![ ]

Photo courtesy of IMB.org
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CONNECT WITH TWR 

ere’s a classic definition of a 
partnership: 

The contractual relationship between 
two or more parties, carrying on a joint 
venture or activity with a view to positive 
results, each incurring liability for losses 
and the right to share in those positive 
results. Partnerships can be a vehicle 
in the creation of such a relationship. 
The persons associated in such a 
relationship are partners in a venture.

TWR participates in global partnerships to 
leverage spiritual impact. When individuals 
and organizations combine their respective 
strengths and callings, these complementary 
gifts from the Lord produce multiplied results! 

One such illustration of partnership is The 
Story of Jesus. Each year this audio drama 
based on the renowned JESUS film is 
broadcast to select regions and streamed 
online to the world. The Story of Jesus gives 
a clear understanding of who the Messiah is 
and how he can transform lives. Cru produced 
the original film and the radio drama, and 
TWR has the facilities and contacts to 
deliver that message to a global audience 
over various media platforms. This is a 
clear illustration of partnership in which the 
strengths of  two partnering organizations are 
leveraged to result in global impact.

In my own family, my father met Jesus 
personally in his late 60s. God had used 
members of our family to expose Dad to Jesus, 

but it took a childhood friend moving back into 
our farming community to reach him where 
he lived. God used a partnership of family and 
friends to bring him into the kingdom.

It’s just another example of spiritual leverage. 

The apostle Paul describes spiritual 
partnering in 1 Corinthians 3:5-9.

“What then is Apollos? What is Paul? 
Servants through whom you believed, 
as the Lord assigned to each. I planted, 
Apollos watered, but God gave the 
growth. So neither he who plants nor 
he who waters is anything, but only God 
who gives the growth. He who plants 
and he who waters are equal, and each 
shall receive his wages according to his 
labor. For we are God’s fellow workers; 
you are God’s field, God’s building.”

God used the complementary gifts of Apollos 
and Paul to leverage growth and impact for 
the body of Christ. Complementary gifts 
build the body of Christ!

TWR partners with over 170 organizations 
and individuals to point people toward Jesus 
and deepen their daily relationship with him. 

No one person or group of persons 
can accomplish the Great Commission 
single-handedly! We need one another’s 
complementary gifts and abilities to allow 
the Spirit of God to reach individuals on an 
individual and global scale.

H

“We are God's fellow workers.”   – 1 CORINTHIANS 3:9
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• Broadcasts and content 
distribution in 300+ 
languages and dialects 
to a potential audience 
of over 4 billion people. 

• Broadcasts via 
11 major transmitter 
sites and 1,350+ AM 
and FM local and 
satellite outlets.

• Audio, video and text 
available for streaming 
and downloading in 
100+ languages on 
TWR360.org, accessible 
from any connected 
device and visited 
hundreds of thousands 
of times each month.

• Partners, offices or 
working representatives 
in 80+ countries 
and regions.
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“I am a young man born in 
a home [of a different faith]. 
I have a desire to become a 
Christian, but I am afraid of my 
parents. I listen to The Way of 
Righteousness messages hidden 
so that no one knows about it!”   

- A TWR LISTENER IN COTE D’IVOIRE 
Base map by Graphics Factory CC; all maps are graphic 
approximations and may not be to scale. 



If you’ve wondered just what it is 
that a TWR national partner actually 
does, you’d be hard-pressed to find a 
better example than the work of our 
colleagues in Indonesia. 

Thanks to the vigorous efforts of 
our national partner, this sprawling, 
rapidly developing nation comprising 
over 17,500 islands is becoming an 
important growth area for a major TWR 
initiative: expanding broadcasts of 
The Way of Righteousness. And this 
is just one aspect of the ministry’s 
multifaceted outreach to this Southeast 
Asian nation that is home to the world’s 
largest Muslim population.  

partnership
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is a two-way street

The work of a 
national partner

Today, TWR has more than 60 
national partners, which are 
autonomous organizations with 
predominantly indigenous boards 
and with vision and mission 
statements substantially similar 
to those of the parent ministry. A 
partner’s main responsibilities are 
to use media to assist the local 
church, to develop self-sufficiency 
in finances and resources, and to 
contribute meaningfully to TWR’s 
world mission.  

Established two decades ago, the 
Indonesian ministry* is admirably 
meeting those standards. Daniel 
Saputra, TWR international 
director for Southeast Asia, is 
a native Indonesian who once 
served with and briefly led the 
staff of the national partner with 
which he closely cooperates today. 

“The team has strong production 
team members who have 
the passion to reach their 

Photo above: In addition to broadcast outreach, the Indonesian 
ministry visits listeners, holds listener meetings, and 
distributes radios and digital content. 



donate YOUR OLD CAR
and help TWR speak hope to the world!

It's tax-deductible and pickup is free. Check 
the details at twr.careasy.org. Or you can call 
888-543-GIVE (888-543-4483). Have your 
vehicle title handy.

“Because of this partnership, both 
TWR and the Indonesian ministry 
can reach more people and the 
right people. And listeners benefit 
from the various audio programs 
that speak to their spiritual needs.”

– Jonah Winata, Indonesian ministry director
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countrypeople with the gospel,” Saputra 
said. “The follow-up team also has a heart 
to be involved in the lives of their listeners.  
The partnership developed by the Indonesian 
ministry with local Christian communities 
enables them to start listener groups in 
different places that also function as house 
churches where there is no church nearby.”

Indonesian ministry director Jonah Winata* 
believes everyone benefits from the 
partnership between TWR International 
and the ministry he leads. TWR gains a 
connection with a local ministry staffed 
with local people, steeped in local 
culture and familiar with local contacts. 
The Indonesian ministry gains access 
to abundant, high-quality Christian 
programming as well as to connections with 
foreign media ministries that wish to have 
their programs translated and rerecorded in 
exchange for needed financial resources.  

“The partnership and the support from TWR 
have enabled the Indonesian ministry to bring 
its own vision and mission to life,” Winata 
said. “Because of this partnership, both TWR 
and the Indonesian ministry can reach more 
people and the right people. And listeners 
benefit from the various audio programs that 
speak to their spiritual needs.”

In addition to translating programs that are 
created abroad and supplied by TWR and 
then placing them with radio stations around 
the country for broadcast, the Indonesian 
ministry produces several original programs. 
These include Harmony, geared toward the 
Christian family; Aku Dan Dia (Me and Him), 
a discipleship program; Figure, which is 
evangelistic in nature; and Spirit of Life, a 
talk show streamed over the web. 

Embracing a global initiative

The Indonesian ministry’s strength as a 
production team is also evident in the 
enthusiasm with which it has embraced the 
parent ministry’s initiative involving The Way 
of Righteousness (TWOR). Learning about 
the success of TWOR in Africa, Central Asia 
and the Middle East, the Indonesian ministry 
is already busy growing the outreach of the 
15-minute program at home. Translation 
and production have been completed in 
Indonesian and a language not identified for 
security reasons, production is underway in 
Javanese and the dialect known as Javanese-
Banyumasan, and work on the Sundanese 
language is slated to be next.

“It’s an effective way to share the concept 
of salvation with Muslim listeners because 
it starts with [portions of the Bible] that they 
already are familiar with,” Winata said. 
“With 100 episodes, the listener can gain 
a deeper understanding of Jesus.”

Early feedback from Indonesian listeners 
suggests that TWOR is already having 
an impact. 

“By listening to the words of God, our 
family finally believes in the Lord Jesus 
after a long process,” an Indonesian listener 
wrote. “After listening to the broadcast, I 
tried to understand what it meant. I finally 
understood that the Lord Jesus is a God 
worthy of worship. He teaches us to show 
love to others because Jesus first loved us.”

* Real names are withheld for security reasons.



such partners, which we call cooperating 
media ministries. Thru the Bible, Turning 
Point, In Touch Ministries and The Word 
Today, to name a few, are counted among the 
171 ministries composing this group.  

ROCK’s program, The Way of Righteousness, 
chronologically presents the key stories and 
central message of God’s prophets according 
to the Bible as it challenges listeners to 
consider God’s righteous way of salvation 
through his Son, Jesus Christ.

“Our partnership with TWR is a huge answer 
to prayer – the way it is extending the reach 
of these programs to those who otherwise 
may not hear God’s message of hope,” 
explains Bramsen, who originally developed 
the program into 100 15-minute episodes 
for the Wolof people of Senegal. It has since 
been translated and produced into dozens of 
other languages.

“We must tell the gospel story and message 
in a way our audience can understand,” 
Bramsen says. “And we need good recordings 
and good voices, and TWR provides just that. 
We have a transparent, iron-sharpens-iron 
relationship and we work well together to 
spread the gospel.”

Entire families that have listened for years 
are being reached. “God is clearly at work,” 
Bramsen says.

Please pray that God will continue to use our 
partnership with ROCK to reach still more!

     lacing his weight on his heels to soften 
his gait, Ahmad* walks toward his bedroom 
door. He turns the knob and peers outward, 
glancing to the left, then right. Satisfied no 
one is nearby, he closes the door and walks to 
his bed. He lifts the mattress and pulls out a 
radio. He twists the dial to a station that could 
land him in trouble if anybody found out.

Ahmad faithfully listens to The Way 
of Righteousness, produced by ROCK 
International and aired by TWR. The two 
ministries have been partnering for almost 
seven years to teach God’s Word to Muslims 
around the world, including in Ahmad’s 
country in the Middle East.

“I don’t have an opportunity to visit any church 
and to worship God with Christian believers,” 
Ahmad told TWR in a secret phone call. “We’re 
strictly forbidden to freely demonstrate any 
Christian worship. So I listen to the program in 
the privacy of my bedroom.”

Ahmad praises God that he can still hear 
the Bible taught in his language by radio. 
“The Way of Righteousness reminds us to 
live according to God’s will,” he says. “I 
yearn that God will open opportunities to 
hear his Word and to worship him in a free 
environment. Please pray for me!”

God is drawing Muslims across the globe to 
faith in Jesus Christ. To do that effectively 
requires partnerships – like that between TWR 
and ROCK. And thankfully, TWR has many 

* A pseudonym to protect the 
listener’s anonymity

Teaming up to reach 
hungry hearts
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By Richard Greene, 
Special contributor to 

TWR Magazine

TWR and 
ROCK International 
Read more about Paul Bramsen’s views 
on this collaboration at twr.org/TWR-ROCK. 

P
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he photo above sets the scene: 
a glittering gala evening in 
2018 featuring big-name stars 
alongside cowboy auctioneers 

who entertain the audience while coaxing top 
bids for donated prizes. 

Doesn’t look like your typical TWR event, does 
it? It certainly wasn’t TWR organized, but it 
did benefit TWR’s ministry to one of the least-
reached regions of the world. The BLESS 
Foundation, founded by Texan couple Tabitha 
and Heath Hale, stages Light the World events 
like this one each December to raise money 
for select groups of beneficiaries.   

TWR has been among beneficiaries of this 
unique fundraising approach twice. In 2018, 
BLESS’s substantial contribution enabled 
TWR to surpass its goal and complete the 
Silk Road transmitter installation project 
in Central Asia. In 2020 an even larger 
donation from BLESS was directed toward 
TWR’s ongoing effort to expand its outreach 
via The Way of Righteousness, a program 
that helps Muslims understand the gospel 
by building on the limited knowledge they 
already have about the Bible.     

The BLESS Foundation, therefore, is an 
(admittedly unconventional!) example of 
another kind of essential ministry partner – the 
generous donor. TWR is enabled to speak hope 
on every inhabited continent today in over 
300 languages because 22,079 individuals, 
churches and foundations supported us 
financially during fiscal year 2020. 

Asked what it has been like to partner with 
BLESS, TWR’s Tom Watkins said, “It’s been 
an absolute blast!  These folks are so fun 
to work with because they see possibilities 
out there and just go for them. They have 
a big view of God and set audacious goals 
and watch God reach them. And secondly, 
there’s the synergy, the unity, the harmony 
that they foster among the five beneficiary 
organizations. It’s such a refreshing thing 
because we’re all in this together.” 

As fruitful as it has been to build the 
relationship with BLESS, Watkins, who is 
director of TWR’s Strategic Initiatives and 
Partnerships team, pointed out that it’s only 
one part of SIP’s expansive work. The team 
partners with other mission groups to help 
them understand how they can use TWR 
media within their ministries.

Whether it’s turning written curriculum into 
audio format, connecting ministries with 
TWR’s MOTION video team, or planning 
and executing audio-content strategies, SIP 
builds partnerships that further the gospel.

“We’ve definitely got some pretty big things 
brewing right now, and we’ll be announcing 
them later,” Watkins said. “… I want people 
to be aware, however, that if they know of a 
ministry that may be interested in partnering 
with us, please refer them to me.”  

BLESSed 
through 

partnership

T

Learn more about BLESS at bless.world.
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Serving with TWR’s staff to reach the world 
for Christ isn’t just a job, it’s a calling. 

And while we’re riffing off the old U.S. Navy 
recruitment slogan – “It’s not just a job, it’s 
an adventure” – we might as well go all the 
way and point out that TWR veterans will 
likely tell you that their careers have 
been pretty adventurous, too! 

Service with TWR looks a lot more like 
partnership than ordinary employment. 
Support-raising missionaries, direct-hire staff 
members and volunteers recognize that their 
own callings from the Lord align with TWR’s 
calling, so they “partner” with the ministry to 
proclaim the gospel to the ends of the earth. 

“Christians must be called by God to 
partner with him in his use of TWR as a 
tool to further the gospel,” says TWR Chief 
Personnel Officer Rick Weston. “People feel 
that tug differently, of course, but there are 
very few of us that are not completely sure 
this is where God has us to be serving at 
this point in our lives.”

Weston’s personal journey into unconventional 
missionary service is a perfect example of this 
alignment of callings and skills. Climbing the 
corporate ladder in banking, he began to feel 
the tug toward ministry and then encountered 
a TWR missionary who told him the ministry 
needed financial expertise.

“That was all it took,” he recalls. “We are a 
ministry very heavy on technical work – very 
unique in the world of missions. There are 
many types of professional and technical 
skills we can use to further the kingdom.”

With God moving in the hearts of 
prospective staff members and the TWR 
Mobilization team increasingly effective 
at attracting outstanding candidates, 
recruitment has been up for several 
years, bringing in couples and single 
professionals in a wide range of ages and 
fields. Maybe all the vacancies are full 
and the help-wanted sign has been taken 
down for now? 

“Don’t EVER say we are filled up and don’t 
need anyone!” the chief personnel officer 
retorts. “If you go to TWR.org/serve, you will 
see 60 roles for people we still need. At least 
19 of those are considered critical positions.”

TWR staff in their own words
 
Allow us to briefly introduce you to three of 
our faithful colleagues serving in far-flung 
parts of the world. After having a glimpse 
here at how they’ve been partnering with 
TWR to share the gospel, we invite you to 
visit twr.org/staff-partners to read much 
more of their compelling commentary.

Feeling the tug to reach 
the world for Christ

#WeAreTWR
Search #WeAreTWR on Facebook 

or Instagram for more about the 
people partnering with TWR.  
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• Grew up in New Hampshire
• Has served nearly 30 years with 

TWR in seven countries

• Married to Mariette, a TWR stewardship 
director and mother of four

• Bernard and Mariette are natives 
of the Netherlands

“When you look at Scripture, I'm 
amazed at the type of people God used 
for his kingdom work. … For many 
people in our listening audience (Asia) 
the only means for them to be discipled 
in their faith is through listening to our 
broadcasts. This has been especially 
true during the global pandemic when 
people have not been able to meet 
in their local churches. To keep the 
transmitters running on Guam, God 
uses night operators to make sure the 
programs are going out, engineers to 
keep all the electrical parts working 
properly in the transmitters, computer 
experts to schedule and automate the 
programming, and finance people to 
pay the bills so our electricity stays on.”

“Most of the time the ministry 
work is fulfilling, but not always. 
Sometimes I feel far removed from 
the actual work, which in my mind 
happens in the studio and in direct 
interaction with listeners. I must 
remind myself that what I do is 
needed to make sure that there is a 
producer in a studio, with the right 
equipment, talking to his or her 
people who do not yet know Christ 
and are slaves of false religions.”

Bernard Oosterhoff

Carol "Have passport, will travel" Witthun

International director for Central Asia, 
the Middle East and North Africa

• Married to Fiona, a doctor and 
mother of two sons

• Garth and Fiona grew up in 
South Africa 

“I feel that God has given people 
talents, and those talents need to 
be used, and I honestly believe that 
everybody is called to a role to fulfill 
the Great Commission. The calling is 
not limited to your street preachers 
or your pastors. It's everybody, and I 
honestly believe I was called to use 
my talents and my gifts. I feel for us 
it's creating a broadcast center where 
we can proclaim the good news of 
Christ across to the world.”

Garth Kennedy
Station director, West Africa 
Transmitting Station

Office manager, senior accountant at KTWR Guam
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The ministry encompasses a global network of partnerships, radio broadcasting, 
online streaming, portable media, satellite delivery, publications and digital platforms.

about TWR

OUR CALLING  To reach the world for Christ by mass media so that lasting fruit is produced.



10,051,332

3,644,772
web sessions

livestreaming 
audio sessions

5,076,214
social media engagement

294,861
mobile & landline 
phone responses

 Every year, TWR’s 
global broadcast 
network brings 

gospel programs within 
reach of more than 4 
billion people. Ratings 
like you read about for 
popular radio stations 
or TV programs aren’t 
available for such a 
massive, global footprint. 
Besides, we’re more 
interested in audience 
engagement – in other 
words, the impact our 
media programs have 
in people’s lives rather 
than a precise count of 
how many individuals 
tune in at any given 
moment. The numbers at 
left offer impressionistic 
snapshots of the 
magnitude of global 
audience engagement 
with the broadcast and 
digital ministries of 
TWR, including those 
of our national partners, 
during 2020.

A SAMPLE OF 2020 DATA

34,414,835
TOTAL ENGAGEMENTS
Includes letters, emails, texts, social media 
interactions, web sessions, in-person visits, 
correspondence courses and more
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Income type
Donations1  $19,683,475  $21,367,763 

Media services revenue $16,215,718 $17,416,521 

Other2  $1,559,825  $803,822 

TOTAL INCOME  $37,459,018  $39,588,106  

1 Donations include gifts received in the current year for use in subsequent years due to 
temporary restrictions imposed by the donors.

2  Other income includes investment income and loss; change in value of split-interest agreements 
such as trusts and gift annuities; gains and losses on the sale of assets; and other items.

2020 2019
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TWR financial report 
As a nonprofit ministry organization, 

TWR depends on God and the 
voluntary contributions of individuals and 
churches. To help assure TWR's good 
stewardship of the funds entrusted to the 
ministry, TWR belongs to the Evangelical 
Council for Financial Accountability (ECFA) 
and adheres to its financial standards. An 
independent certified public accounting 
firm audits TWR's annual financial 
statements. Complete audited financial 
statements are available on TWR's website 
at twr.org/official-documents.

INCOME

DOWNLOAD A PDF OF TWR'S FULL AUDITED FINANCIAL 
STATEMENT AT TWR.ORG/OFFICIAL-DOCUMENTS.



TOTAL INCOME       $37,459,018       $39,588,106

TOTAL EXPENSES       $36,717,967        $38,049,999  

Currency translation adjustment         $81,854         ($319,935)

Surplus from operations and 
translation adjustment

       $822,905        $1,218,172 

NET SURPLUS      $822,905       $1,218,172  

2020 2019

Expense type
Ministry $31,167,713 $32,961,613 

Management & general  $2,261,969  $2,244,473 

Fundraising  $3,288,285  $2,843,913 

TOTAL EXPENSES  $36,717,967  $38,049,999 

2020 2019

6%
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85%
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